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Abstract:
The hype that exists in research communities for “big data” and machine
learning have led many to speculate about how “big data” may eliminate the
need for survey research in the near future—often time using Facebook and
its “big data” resources as an example for why surveys are no longer needed
for understanding demographic trends or public opinion. At Facebook,
we view “big data” methods and survey research as complimentary tools
rather than competing and often bring both together to solve some of
our most difficult problems. This talk will share two examples: (1) how
survey research is leveraged for evaluating and improving machine learning
model input and output; and (2) how machine learning models are helping
Facebook overcome declining response rates in surveys.
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